
EDITORIAL COMMENTS ON WORLD TRAVEL GUIDE:

The World Travel  Guide  is  des igned primarily to c onvey use ful inf ormation f or
trave llers going aboard in their select ion of  ho l iday dest inat ions  for specif ic  purp ose
and i tinerar y.   The  author  had c hose n 33 world’s  top tourism dest inat ions  for rating
purposes  in their  areas  of  tourism populari ty .   However,  travel lers  are advised to
cons ult  their l ocal  travel  agents bef ore em barking on their journey.

The author’s frequent  fact -f inding tr ips  covering from east -west  and north-south regions
and had vis i ted more than two-third of  major world countries  in compili ng and rating of
the World Trave l  Guide a nd upon cl ose consult ations wit h ma ny fel low gl obe-tr ot ters
in the trave l industr y wit h a view to pr ovide an objective t ravel ler -fr iendly  guide
handbook  to both trave llers at  home and aboard.

Travel lers’  expectat ions,  interes ts  and budgets   vary dramatical ly,  most  of  them  are
interes ted to  view exquis i te-na tural  scenery at  i ts  best (see pages 11-13 & 24-28)  or
searching for crystal-clear sea beaches  (see  pages 14 & 29-30)  or  having fun t im es at
the exotic e nter tai nment hotspots (see  pages 17 & 35-36) ,  w hi lst  historic  travel lers  are
hoping to  wit ness the seven (7)  wonders  of  the world –  pages  5  to  10  and so on.
Invariabl y,  holiday-makers incl ude shopping as part of  their it inerary,   some touris ts
may go for  expensive  taste  of  world-c lass  fashion w hi ls t  budget  travellers  would prefer
unique local  pr oducts at  reasonable price .

Thus,   hotel  rates  and s hopping guide are divided into 2 dist inct  categ ories ,  viz.  the
upper price  range (H)  and lower price  range (L)  in  term of   U.S.  dol lars  as  the
benchmark , as enumerated from  pages  1  to  2 .    For compar ison purp oses,  the upper
price range (H) wil l  be 50% or more than lower price range (L)  based on s imilar stars
of hotels  for rating purp oses whic h of fer comparable faci l i t ie s  and services elsewhere
and in re lation to personal artic les for sa le are of  merchantable quality.

The  World Travel  Guide  wil l  help to mak e your worldwide travell ing  m ore meaningful
and with less  pi t fal ls  i f  a l l  preparations are caref ul ly  planned before the journey b y
re ference to the  Wor ld Travel  Information – pages 54 to  55 whic h outl ined basic  travel
formali ties ,  world data,  the  prevail ing c l imatic  condit ions  during your vis i t  and al l
other  pert ine nt  data  contained in  this  Handbook.    Conversant  with  c ommon languages
spoken wi ll  certa inly  make your travell ing  mor e convenient  and inf ormative  as  show n
in the World Countries ,  Languages & Currencies  –  pages 56 to  58.
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Certain c ountries  have 4  seasons ,  namely winter ,  summ er,  spring a nd a utumn w hereas
other countr ies have 2 dist inct seasons,  i .e .  mild winter and s ummer, or spr ing only or
even an al l -round summ er cl imate in South East  Asia countries  and tropical  regi on.
The Wor ld Tem peratures  and World Rainfal l  Con dit ions – pages 59 to  62.   wi l l  serve as  a
guide to your trave ll ing need overseas .

Whils t  every ef fort has been taken by our edi toria l  sta f f  to c ompile as many well-
know n p laces for sightseeing a nd as objective as poss ible in our rati ng exerc ise ,  but
certain environmental  changes may affect  i ts  accuracy.   In view of the diver sity and
enormous tourism informat ion worldwide coupled with space  constraint,  only  promine nt
places  are included in our review and this  should not  be constr ued as  a  complete  and
exha ust ive  l i s t  of  interest ing places  pertaining to  eac h country’s  prof i le .

Our rating  s ystem is  based on s ta tus  of  world-c lass  s tandard  as  there  i s  no  c onsens us  of
opinion on ratings  of  w orldwide tourism destina t ions .   Al l  the  47 beaut if ul  pictures  are
carefully se lected from hundreds of  scenic pictures worldwide – pages 11 to   22  coupled
with 482 i l l ustrations  of  popular tourism places  under respect ive  Country Prof i les  –
pages 24 to  44 ,   fairl y repres ent the 33 Wo rld’s  Top Tourism dest inat ions. The
object iv i t y  of  our rat i ng exercise  i s  to  e ns ure  not  only  the  destinations  enjoy high
tourism popularity  but  equal ly  important  i s  their  access ibil i ty  to  v is i tors  a l l-year
round and at  a l l  t imes .    Above al l,  the  s ignif i cant  number of  suc h promine nt  places
under each countr y pr of i le  is  also taken into con sideration.

The world re now ned touris ts’  attrac tions are graded under “A” category by virt ue of
their  unique high inte rnat ional  im age and worldwide recognit ion  as show n i n the
following pages  with tabulated worldwide guide,  picturesq ue i l lustrat ions  and country
profi les  in supp ort of  our rati ng exercis e are for your easy ref erence.  I t  i s  auth or ’s
fervent hope that readers wil l  adopt a pragmatic approach of  al l  ratings shown in
the Chart – pages 3 to 4  as a whole so that the World Travel  Guide,  the first  of  i ts
kind ,  can serve as a usef ul inf or mation technology for all -purpose.   T he  author
wishes al l  his  readers :-

“Happy Travelling – This is a Beautiful World”.

Eddie Kok,
FCCA, CA(M),  ACIS,  AMBIM, RAS.
Author
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